
EDWORKING / CREATIVE TEAM

Brand guidelines
Campaign launch kit / October 2026

01  Color palette

Accent

#0FC8EF

Primary text

#13161B

Surface

#F7F7F8

Success

#05D677

02  Clear, useful, human

Lead with the work people can do together. Keep headlines short.

Use active verbs and show a real workflow instead of a feature list.

03  Product imagery

Use the latest workspace screenshots. Keep text sharp and readable.

Give the product room to breathe. Preserve original UI colors and spacing.

Use captioned customer stories when showing video.

04  Before publishing

Confirm copy, captions and owner approval. Check desktop and mobile.

Keep source files together with the campaign brief and budget.
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